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HAVE FUN!

During today’s presentation we will discuss…

Changing your mindset on marketing;

  Taking Risks, the incredible power of being UNIQUE

The importance in driving measurement

Review various successful case histories

See low cost, effective & actionable marketing at work.
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Growth and Innovation
…can you remember when?



“How to Maximize Every Marketing Dollar”© QuicksellSpeaks 2024

“How to Stand Out & Get Noticed 

Growth and Innovation
…can you remember when?
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Definition of Insanity

“Doing the same thing 

over-and-over again, and 

expecting a different result!”
- Albert Einstein
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If you’re not different…

…then you’re the same!

When it Comes to Your Marketing…
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What Holds You (most) Back?

Fear

Time

Indecision 
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Zero Measurement – Zero Accountability – 

Zero Results – Therefore PERCEIVED LIMITED Value

Typical Use…we need a giveaway…or
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Example

• Given – the average mug stays

  on someone’s desk for 2 years

• Average person works, 246 days a year 

• they will see the mug 10 x a day

• 246 x 10 x 2 = 4,920 impressions

If  a coffee mug cost $3.00
  $3.00 divided by 4,920 =

$.0007 per impression

• Do you typically measure this?

• Aren’t Promotional Products typically ‘given’ away?

C.P.I. Cost Per Impression
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Return on Investment

R.O.I.

I buy 1000 MUGS for $1.00 each = $ 1,000.00

I sell 1000 MUGS for $8.90 each = $ 8,900.00

The difference between the cost and the realized

Revenue or $7,900.00 is my R.O.I or 

Return on Investment

• Do you typically measure this? Retail Yes!

• Aren’t Promotional Products typically ‘given’ away?

• Most buyers look at PP’s as a frivolous expense;

• If  you were able to deliver an investment matrix or 

measurement  to you efforts, would you like that?
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Return on Objective

R.O.O.

You’re attending an Industrial Trade Fair

You want to get “qualified buyers’ to your booth…

• Will a $.50 pencil do the trick?

• How will you measure the success?

• Who are the key buyers?

• What percentage of the attendees are indeed 

   the buyer? Why?

• Do clients even care?

• How much is the equipment?

• How many do they need to move?
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If you want maximum 

success for your 

marketing efforts, 

ask yourself 

this question…
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Exploring Marketing Chemistry

Baseball Theme
• Creative door opener

• Timing enhances promo

• Sound that engages 

the senses

• Brilliant Results
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Develop 

a Sound 

Strategic 

Targeted 

List 

Right 

Target

Audience
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Leverage The Talents of Your Supplier Community
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“To raise awareness of the dangers of losing data, we sent a comic-
book style alarm clock to symbolize the fact that time is running out 

on data safety,” the company said in a statement.

“At absolutely no point did we mean to threaten, or injure, anyone.”

And although no one was hurt, Convar  may end up incurring 
damages, as police are currently deciding whether the company 

should reimburse them for wasting their time. 

Not ALL Marketing Ideas Should Be 
Implemented!
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Grabbing Ideas
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”When a BETTER IDEA comes 

along for your clients,

  don’t let it end up in the TRASH!”

Want More Creative Ideas

   …Take More Risks
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Expand Your Ideas and Become

“REMARKABLE”



“How to Maximize Every Marketing Dollar”© QuicksellSpeaks 2024

“Missing Campaign spawned a 92% response”

Creativity Spawns Profits
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Lead Gen, Door Opener
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Case Histories at Work
“Marketing On A Shoestring”
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Case Histories at Work
“Flexible and Far Reaching”
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Case Histories at Work
“Puzzled How Time Flies”



“How to Maximize Every Marketing Dollar”© QuicksellSpeaks 2024

Case Histories at Work
“Brainstorming in Progress”
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Case Histories at Work
“A Boomerang That Doesn’t Come Back”
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What emotional triggers 

might a referring doctor 

have?

Tap into those, and you 

have a winning concept!

“Bear in a Cast”

Marketing Tip

“Work with 

Vendors with 

Close-out Goods”
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W.S.L.T.C.
Want Something, 

Leverage The Community

• Packaging - Unique

• Graphics - Fiverr

•  Closeouts - Vendors

•  Search Ideas on the Web

•  Start With YOU!

An idea you can R&D
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Hey John,

I ‘d like to introduce our company, we are 

experts in creating company events. 

corporate summer outings are right around 

the corner, let’s discuss your next event, 

Best Tony

ABC Marketing

tony@ABCM.com

555.555.1234

Other Inexpensive Marketing Tools

• Post Cards

• E. Blasting 

• Social Networking

• Press Releases (free)

• Public Speaking

Networking Groups

• ‘Watermelons & Ice Cream”

• Pro-bono Consulting

• “Maverick Marketing”
• ~ bumper stickers

• ~ printed collateral

mailto:tony@ABCM.com
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Self-Promotion
Capturing Opportunities
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Self-Promotion
Grabbing Prospect’s Attention
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Final Thoughts…
•  Create Value for Your Clients
•  Think Beyond the Product
•  Be Passionate About Your Craft
•  Spawn Creativity, think like a kid,
•  It’s ok to be different!
•  Be persistent 
•  Have fun, and soar

Where is your passion? “Why does the thrill of soaring 
have to begin with the fear of falling?”

 - Mother Eagle



I would appreciate your candid feedback
Please Scan QR Code and Leave Comments
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Questions & 

Final Wrap Up!
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Cliff QUICKSELL, MASI, MAS+, 
President & CEO ~ Cliff Quicksell Associates
Consultant  .  Coaching  .  Speaker  .   Author

301.717.0615
www.quicksellspeaks.com
cliff@quicksellspeaks.com

Author of: 

30 Seconds to Greatness Blog. 
30 Minutes to Greatness PODCAST.

and….The NEW Marketing Academy!

Ask Me Questions

Sales, Marketing

Motivation, 

Innovation, & 

Creativity
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I’ll See You At

July 23-25, 2024
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